. Boards at the Crossroads of Trust, Technology and Transformation
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WHO WE ARE

The Global Network of Director Institutes (GNDI) is an international network of 26 director institutes
and was established in December 2012 to foster closer cooperation between its members, who are
each recognised as the leading institute for directors and governance in their respective countries.
We assist directors worldwide to stay abreast of emerging governance issues and we collaborate to
strengthen the voice of directors in advocating for good governance policies and practices.

We focus on the shared issues of interest to governance stakeholders around the world to promote
leading practices and programmes that enhance the capability of directors to drive sustainable
performance for the benefit of shareholders, the economy and society. A global programme of
reciprocity helps directors and their boards to unlock access to director resources around the world.

We offer opportunities to support not only the GNDI but also to add value to the global corporate
governance landscape. Partnering with the GNDI for this conference will allow maximum engagement
and exposure of your brand on the conference platform and all communication related to the event.
This conference will create a unique experience for all delegates and partners.



THE GNDI COLLECTIVELY REPRESENTS MORE THAN

INDIVIDUAL DIRECTORS AND GOVERNANCE
PROFESSIONALS.



ABOUT THE CONFERENCE

The GNDI Global Corporate Governance Conference 2026 brings together directors, governance
leaders, regulators, investors and thought leaders from across the world for a 24-hour virtual
programme exploring the future of board leadership in an era of geopolitical uncertainty, technological
disruption and shifting stakeholder expectations. Under the theme “Governing in a Fractured World:
Boards at the Crossroads of Trust, Technology & Transformation,” the conference will offer sponsors
a distinctive platform to align with global governance excellence, engage an influential international
audience and demonstrate leadership on the issues shaping resilient, ethical and future-ready boards.




WHY SPONSOR?

Sponsorship of the GNDI Global Corporate Governance Conference 2026 offers a unique opportunity
to position your organisation alongside one of the world’s leading governance networks and to engage
directly with an influential audience of directors, board leaders, executives, regulators, investors and

governance professionals across multiple regions.

GLOBAL VISIBILITY

Align your brand with a
high-profile, 24-hour virtual
conference designed for
international reach across
Africa, Europe, the Middle East,
the Americas, Asia-Pacific and
Australasia.

BRAND CREDIBILITY

Benefit from association with
GNDI and its global member
institutes, reinforcing your
organisation’s reputation as a
trusted partner in governance
excellence

ACCESS TO
DECISION-MAKERS

Connect with senior governance
audiences who influence board
practice, organisational strategy,
risk oversight and corporate
accountability.

TARGETED
ENGAGEMENT
OPPORTUNITIES

Support sessions, themes or
content streams that align with
your organisation’s strategic
priorities and stakeholder
interests.

THOUGHT
LEADERSHIP

ASSOCIATION

Demonstrate your organisation’s
commitment to good
governance, ethical leadership,
digital trust, sustainability and
future-ready boards.

EXTENDED REACH
AND RECOGNITION

Gain exposure through
conference communications,
programme materials, sponsor
acknowledgements and virtual
event touchpoints before,
during and after the event.

For sponsors, this is more than brand placement; it is an opportunity to be part of a global conversation
on the governance issues shaping boardrooms, markets and institutions in 2026 and beyond.



WHY PARTNER WITH US

We offer opportunities to support not only the GNDI but to add value to the global corporate
governance landscape. Partnering with the GNDI for this conference will allow maximum engagement
and exposure of your brand on the conference platform and all communication related to the event.
This conference will create a unique experience for all delegates and partners.

Gamification, fun challenges and the delegate leaderboard will ensure interaction between sponsors
and delegates.

Sponsors will be pulled into various polls and promotions over the course of the event to further
brand exposure.

We invite sponsors to partner with GNDI in bringing this landmark global governance conversation to
life. To explore sponsorship opportunities, secure your preferred package or discuss a tailored brand
alignment opportunity, please contact the conference organising team.

Sponsorship places are limited, and early confirmation is encouraged to maximise visibility across
pre-event communications, programme promotion and conference delivery.
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COUNTRIES CONTINENTS

Our speakers will share perspectives on key issues facing directors across the globe with keynote
speakers, panel discussions, interviews and professional hosts. All video content will immediately be
available on demand to ensure that no content is missed over the 24 hour period.

The 2026 GNDI Conference is clearly going to be a significant event in the corporate governance and
directorship landscape and should not be missed!

TO TAKE ADVANTAGE OF THESE OPPORTUNITIES, PLEASE
CONTACT THE CONFERENCE TEAM AND LET’S START
PLANNING!
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SPONSORS\H!P TIERS AND BENEFITS
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The sponsorship packages are designed to offer organisations flexible opportunities to build visibility,
demonstrate thought leadership and cdpnect with a global governance audience before, during and

after the conference.

US$ 15 000

MAIN
SPONSOR

The Main Sponsor package offers the
highest level of visibility, exclusivity
and strategic positioning. As the
premier sponsor, your organisation
will receive prominent recognition
across the event ecosystem, including
event communications, LinkedIn
promotion, website branding, event
app branding, studio backdrop
placement, holding slides, sponsor
banners, host acknowledgements,
keynote speaker opportunity, pre-
event interview clip, promotional
video broadcast and a dedicated
post-event attendee communication.
This package is available to one
sponsor only.

Us$ 3 000

SUPPORTING
SPONSOR

The Supporting Sponsor package
provides strong brand visibility and
association with the global conference
platform. Supporting Sponsors

will be acknowledged in event
communications, LinkedIn promotion,
sponsor banners, event website
branding, studio backdrop placement,
event holding slides and host or MC
acknowledgements. This package is
available to multiple sponsors.

US$ 1500

BRAND
SPONSOR

The Brand Sponsor package is ideal
for organisations seeking accessible
brand exposure and association
with a high-profile international
governance event. Brand Sponsors
will receive acknowledgement in
event communications, LinkedIn
promotion, rolling sponsor banners,
event website branding and host

or MC acknowledgements. This
package is available to multiple
sponsors.




BENEFITS

Sponsor acknowledgement in all event
communications and on programme

MAIN
SPONSOR

$ 15,000.00

SUPPORTING
SPONSOR

$ 3 000,00

BRAND
SPONSOR

$1500,00

Sponsor acknowledgement social media
LinkedIn

Sponsor branding on event app

Sponsor branding on studio backdrop

Sponsor branding on rolling sponsor banner on
screen

Sponsor branding on event holding slides

Sponsor acknowledgement by host/MC

Broadcast of interview clip pre-event

Branding on event website

Keynote speaker opportunity

Dedicated post event attendee email
communication

Promotional video broadcast during event
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SPONSORSHIP

OUR MEMBERS:

Australian Institute of Company Directors (AICD)
Brazilian Institute of Corporate Governance (IBGC)
European Confederation of Directors Associations (ecoDa)
GCC Board Directors Institute (GCC BDI) Gulf States
Institute of Corporate and Public Governance (IGEP)
Argentina Institute of Corporate Directors (ICD) Canada
Institute of Corporate Directors (ICD) Philippines
Institute of Directors (loD) UK
Institute of Directors in Ireland
Institute of Directors in New Zealand (IoDNZ)
Institute of Directors in South Africa (IloDSA)
Instituto de Consejeros-Administradores (IC-A) Spain
Israel’s Directors Union (IDU)

Malaysian Alliance of Corporate Directors (MACD)
Mauritius Institute of Directors (MloD)

Namibia Institute of Corporate Governance (NICG)
National Association of Corporate Directors (NACD) USA
Pakistan Institute of Corporate Governance (PICG)
Singapore Institute of Directors (SID)

Sri Lanka Institute of Directors (SLID)

Swiss Institute of Directors (SloD)

Thai Institute of Directors Association (TloD)

The Hong Kong Institute of Directors (HKloD)
Vietnam Institute of Directors (VIoD



GLOBAL NETWORK OF
DIRECTOR INSTITUTES
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TO TAKE ADVANTAGE OF THESE OPPORTUNITIES, .~
PLEASE CONTACT THE CONFERENCE TEAM AND ,’
LET’S START PLANNING! g

/
/
/

SUPPORT@GNDICONFERENCE.ORG /
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